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Introduction
No resource on church communication and outreach 
would be complete without proper attention to social 
media. It can no longer be considered niche, or only 
for the young (if it ever was). One book on ministry 
in the digital age describes us as being in a ‘post-
website world’.1 Social media is part of the fabric of 
how we speak, listen to, understand and relate to our 
friends and neighbours. It is mainstream.

‘I feel like my church should be doing more on  
social media.’

‘I use social media—my church should do it better.’

‘Perhaps I should do something about it.’

The word ‘should’ comes up frequently when we talk 
to UK churches about social media. Whether you’re 
slightly compulsive on Facebook, a recent convert to 
Instagram, or sceptical about all social media, there 
will be others in your church who feel differently. 
This isn’t a book that tells you it’s a sin if your church 
isn’t on Facebook. There is no strong agenda about 
the tools your church should use. You just need the 
knowledge to move confidently in a way that fits 
your community and your communications as a 
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whole. Social media, after all, is only a tool. It’s not 
good or bad. Like any tool, it’s what you do with it 
that counts. 

This series of books starts from the understanding 
that it is God’s nature to communicate. He is the 
first and the best communicator. Being made in his 
image means we’re equipped to take part. Digital 
tools are a gift for this—and so are all the traditional 
church communication methods, but they’re more 
effective when used together. Churches can run all 
sorts of events and groups, but it’s a waste of time 
if no one hears about them. This is where digital 
communication comes into its own.

Churches have an immense opportunity! Not only 
do they get to be places of sacramental worship, 
teaching, communion, fellowship and all those other 
words that are understood by most UK Christians, 
but not necessarily by their neighbours. They also 
get to be lights in their community and centres of 
communication about what it is to be a follower of 
Christ. 

Churches get to ask the big questions in the public 
sphere. Through every means of communication we 
have available to us—buildings, services, ministries, 
websites, printed invitations, social media, videos, 
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magazines, news sheets, noticeboards, the smiles on 
our faces, the words out of our mouths—churches 
can fundamentally change perceptions of Jesus 
Christ and of those who believe he still has the 
power to change lives.

This series is for those who feel responsibility for 
church communications and for those who think it 
makes a difference. There is plenty that the world 
of corporate and charity marketing can teach the 
church. Free resources are more readily available 
than ever before. 

Hopefully the tools in these books will help you form 
a simple strategy and plan that starts squarely in 
the reality of your situation. It’s written so that the 
intimidated can relax, the curious can explore and 
the goal-oriented can focus. 
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1  

Why it matters
In 2016 the social media manager for the Salvation 
Army, David Giles, asked hundreds of people of 
faith (not just Christians) whether their faith leaders 
actively encouraged them to use social media to 
discuss spiritual matters. Almost half said yes. If 
you’re a church leader, are you one of those who 
encourages this use? Over three-quarters of Christian 
survey respondents felt that social media is an 
appropriate platform from which to talk about their 
faith. They rarely or never receive any critical reaction 
from their readers for doing so.2

What we see from this is that, whatever the level of 
your church’s engagement with social media, it is 
probably already being used intentionally, prayer-
fully and even evangelistically by those in your 
congregation.

Five opportunities
Here are five simple reasons churches can get excited 
about social media and know, without doubt, that it 
relates to them, whether used by the church or not:
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1. It can reach places other methods 
can’t reach 
There is the opportunity to share, to listen, to create 
conversation, to find common ground. For people 
starting a church from scratch, local social media 
activity can be a very quick way to reach thousands. 
For events it provides cheap, effective publicity. 
People telling their stories of faith, particularly in 
creative ways or using video or images, will reach 
an audience possibly greater than any they’d find in 
church on a Sunday morning.3

Social media enables the message of Jesus to go 
into parts of the world where missionaries are not 
welcome. It can be the feet and voice of the church 
worldwide without leaving the kitchen table.

2. It connects us to our neighbours
A group at the University of Durham, CODEC, 
focuses its research on theological engagement with 
new media. In a paper written in June 2013, lead 
researcher Pete Phillips wrote this:

Because of the way that digital communication 
transcends the geographical and the physical, 
transcends even the limitations of time and presence, 
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it can also be used to augment what the church is 
already doing—to connect us all as part of a whole 
community.4

Since this paper was written, digital communication, 
and social media in particular, has become ever 
more integral to how our communities function and 
develop. Academic research into ‘digital religion’ 
has shown that church online activity can be most 
effective when it supplements ‘offline’ activity rather 
than seeking to replace it. It reaches those who may 
not connect to traditional church.5

3. It can increase fellowship
For all the potential irritation of endless shared 
photos of new babies, sun-kissed beaches or 
barbecue food, social media can help us reveal our 
wider lives to those who would otherwise see us only 
in one context. It can forge unexpected connections 
and increase transparency in relationships. 

In churches, it gives equal presence to those shut in 
to their homes by illness, age or disability. It means 
that missionaries in other places can stay visibly 
connected.

Brandon Cox, editor of www.pastors.com, writes this:
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How do we give a cup of cold water in Jesus’ name 
online? In other words, how do we truly serve people 
in hands-on ways when we aren’t sharing the same 
physical space? The answer has to do with the 
encouragement vacuum that exists in our culture. 
Because the internet has turned us all into publishers, 
harsh opinions and cynical thoughts dominate social 
networks. But God’s people, changed by the radical 
grace of Jesus, get to enter that void with genuine love 
and encouragement.6

In other words, Christians have an opportunity in 
social media for encouragement beyond limitations 
of proximity. Dr Bex Lewis, who trains church leaders 
in effective use of social media, says, ‘When I’m 
training churches in social media I like to challenge 
people on what the fruits of the Spirit listed in 
Galatians look like online. How can we integrate 
these kinds of discussions into sermons?’

4. It can increase discovery, learning 
and spiritual growth
The enormous popularity of TED talks (short talks 
of 18 minutes or less on Technology, Entertainment 
and Design, online at conferences)7 has shown that 
there is a hunger for learning, for public speaking, for 
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3  

Essential next steps
Choose your tools

Online you’ll find every social media introduction 
and masterclass you could ever need: just type ‘How 
to get started on Facebook / Instagram / Twitter’ into 
YouTube.

Research in 2016 found that Christians are more 
likely to use Facebook for faith-related social media 
posts than other tools—and that over 70% often or 
sometimes link to a church or Christian charity.41 

Of course, by the time you read this, there may be 
other platforms to consider. Video and livestreaming 
is the biggest area of growth. Even in 2016, a 
survey found that 20% of those surveyed often or 
sometimes livestreamed Christian meetings42—and 
this figure looks set to grow. Talitha Proud, from 
Church of England digital communications, suggests 
that this offers ‘real opportunity for churches to reach 
more people in a completely new way, revealing not 
just what their Sunday service looks like but how the 
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church is part of the local community seven days a 
week’.43 There is more on this and other tools in this 
chapter.

The handy guide on the following pages suggests 
the conversation you might have with someone in 
your church about different platforms. It’s a basic 
introduction, with just enough detail to encourage 
them to be used. 
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Facebook
That’s the one where…
• we look at photos from everyone we’ve lost touch 

with (and try not to be jealous).
• Facebook Messenger, groups, chat, video and 

events enable people to plan their social lives and 
stay in touch.

Seems to be particularly popular with…
• parents, church groups, brands.
• everyone I really ought to see sometime. 

Churches often use it for…
• publicising events and finding out who is coming.
• creating community both within and outside the 

church.

And if you want to go further…
• set up private groups for smaller pastoral or study 

groups, where you can share prayer requests, 
news, ministry opportunities, links and resources 
that add to what you’re studying. 

• use Facebook Live to livestream a message or 
event. Make it less than five minutes, with a great 
description, clear purpose and lots of personality.
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Twitter
That’s the one where…
• you post really short messages with hashtags (for 

example, #prayforparis) and internet links.
• the tweets from those you ‘follow’ create a 

never-ending stream of headlines from your own 
personally curated newspaper.

Seems to be particularly popular with…
• politicians, journalists, celebrities, bloggers and 

enthusiasts.
• trolls, extremists and rabble rousers.

Churches could use it for…
• short inspiration or links to blogs and audio.
• announcements, reminders and invitations.
• focusing on local areas of interest, community 

activities or photos.

And if you want to go further…
• stream a live service using Periscope.
• join in with or even initiate a planned public 

conversation with a dedicated hashtag on 
a chosen issue. If everyone is talking about 
#joytotheworld, join in! If you use the hashtag, 
people searching for it will find your comment.


